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21
Media attendees

+ 100
one to one interviews

High brand visibility and outstanding media results nationally and 
internationally due to +40 interviews conducted with Carlos Díez de la 

Lastra, Managing Director Les Roches Marbella and the media 
collaboration of all 25 keynote speakers (+60 interviews).

Global data



Successful media attendance and coverage

 Highlighting results in Spain within a complex informative
moment where the current media attention was on the volcano of

La Palma as well as the unavailability of some of the speakers.
 Quality impacts that provide coverage to SUTUS and Les Roches.
 Interviews with Carlos Díez de la Lastra and keynote speakers have raised 

the reputation of SUTUS and all brands, partners, and participants.
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Global data

524
Media impacts

Updated report dated October 1. Not complete. 
Pending publication in several media, including TVE 
(Zoom NET), RNE, Cinco Días, El Independiente, La 
Razón, Quo and El Español (Spain) as well as several
International coverage pending publications

+245 
Millions

Audience reach

1,877,188 €
Advertising Value


